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Where do you get your 
news?



Do your media tell you what 
you need to know?



The situation here…

• Mauritius has had an independent, 
free press for 230 years.

• A remarkable 87% of the Mauritius 
public support the media, according 
to a recent media market survey.

• But the relationship between the 
news media and political leaders is 
unusually strained and at times, 
unprofessional. 



Journalists say that…

• At times the government has sued 
or harassed media for presenting 
true stories. 

• The government plays media 
favorites with tax-money 
advertisements.

• Police and criminal complaints are 
used to punish journalists trying to 
do their jobs.

• Sometimes the government’s 
reaction is personal, not 
professional.



Political leaders say that…
• Some media have been 

irresponsible and unethical, even 
making up stories

• Sometimes media stories are 
biased by personal, not 
professional, considerations

• Some media are unfair to the 
government (or the opposition).

• Harsher penalties are needed to 
correct media behavior.



The result is…
• The government continues to 

consider a Media Commission and 
other ways to punish and 
intimidate the news media.

• Some unprofessional media have 
provided ammunition to these 
critics, making it harder to defend 
the entire media sector against 
unfair harassment.

• The public is not getting all the 
information it needs.



Why be concerned?

• The international community is 
concerned about a possible 
crackdown on the media

• Journalists and democracy advocates 
see the need for a Freedom of 
Information Act

• The coming election could bring out 
the best in each side…or the worst.

• New media technologies could make 
the situation better…or worse.



Can Mauritius Do Better?

“We are fed up with being treated 
like a banana republic” by the 
government. “We need 
professional respect for each 
other…a healthy, intelligent 
relationship.”

--Lindsay Riviere, Director and 
Editor in Chief, Business 
Publications Ltd



What is the job of the 
journalist?

• To repeat what the government tells 
them to say?

• Entertain us with exciting gossip and 
stories?

• Something else?



Media literacy

• There is confusion in Mauritius about 
what the journalist’s job is and what 
the press attache’s job is.



Being a press attache

• Is fundamentally different from being 
a journalist.

• The attache’s job is to create a good 
image for the ministry, the boss, the 
employer.

• The journalist’s job is to tell the truth, 
regardless of who looks good or bad 
as a result.

• You have to choose to be one or the 
other



Public relations and 
marketing

• Propaganda is “to promote the 
interests of those who contrive it, 
rather than to benefit those to whom 
it is addressed”—Encyclopedia 
Brittanica

• Propaganda does not have to be 
true. It is deliberately biased. Some 
times it is totally false.



The best journalists:

• Their first obligation is to the truth, 
even if it doesn’t support their 
personal cause or their media 
sponsor

• Their first loyalty is to citizens (the 
public.)
--Kovach and Rosenstiel, The Elements of 

Journalism (Three Rivers Press, New York, Crown 
Publishing, 2007)



These journalists…

• Serve as an independent monitor of 
power.

• Offer truthful information that 
citizens and the government need to 
be accountable and honest.

• Operate transparently themselves; 
do not carry hidden sponsors or 
agendas.



Can the media be 
“objective?”

• They can try to include all 
stakeholders in the story



Some governments

• Work to intimidate or minimize the 
power of the press.

• Information is power. What they 
know gives them more power than 
you.

• Why is censorship a mistake?



Reality check

• Governments need feedback to 
know what is actually going on in 
their country.



Independent, free media
• Can unlock the creative potential 

of your citizens
• Enable your country to participate 

in the global scramble for trade 
and tourism

• Protect your people from 
exploitation, fear and superstition
– – China and SARS

• Build trust in your government 
from citizens

• Earn respect in the world 
community



An honest free press 
benefits an honest 

government…
• It shows that the government feels 

secure, trusts its own people, and in 
return it can be trusted, by its own 
people and by foreign powers, 
investors and visitors

• It builds confidence that if there is a 
problem, the government is not 
hiding it

• It connects you to the global world 
by providing space for multiple 
perspectives



Press Ethics

• With freedom comes responsibility:
– To be honest and tell the truth, without 

bias
– To focus on what is important news and 

analysis
– To be loyal to your audience, the 

citizens, rather than some sponsor
– To correct mistakes
– To allow other voices and views to be 

heard
– To verify facts, and put things into 

perspective 
– To be accountable for what you present



Propaganda

• Governments who don’t allow a free 
press live in an unreal world. 

• They start to believe their own 
propaganda.

• They make policy miscalculations 
and get into trouble. 
– USSR 
– GWB and Iraq



Mobile phones and Internet

• Make censorship even harder to do. 
• If you censor information you give it 

more power than it would have had if 
you were discussing it publicly.

• When people encounter it as secret, 
hidden, it tends to hasten its spread



Citizens can exercise their 
own power…

• If the news media can’t provide 
citizen feedback to the government…
it just goes underground

• Citizens become journalists.
– Pakistan, bloggers and Youtube



In an election…

• What is the news media’s job?



The ideal election media…

• Serve as an impartial referee, 
reporting what is important for the 
public to know about each candidate

• Offer a platform for community 
discussions about the election

• Anticipate what the important issues 
are for your country, air relevant 
information about these issues, and 
hold the candidates accountable for 
addressing these issues



The real situation…

• Images.
• Rallies.
• Complaints about press bias.
• Actual press bias.
• Failure to hold the candidates and 

parties properly accountable.
• Failure to address the important 

issues facing these leaders.



What do you think?

• How can we get a better quality of 
news, as we look toward the next 
election?



Some reforms…

• Improve the professional quality of 
the journalists through training and a 
voluntary code of ethics

• Have media create a voluntary 
association that offers “darts” and 
“laurels”

• Teach “media literacy” so that the 
public can demand better quality 
news and fair treatment of the 
ethical media



Some creativity…

• Research what the public thinks the 
key problems are in their 
communities and in the nation

• Offer a comparison of what the 
different candidates propose

• Show the records of what the 
candidates have done

• Fact-check what the candidates say



Using new media…

• To check facts
– Factcheck.org

• To get citizens involved
–Meetup.org

• To compare candidates’ positions on 
issues

• To offer video and audio podcasts to 
those who aren’t tuned in



The future of news

• Power shifts from those who own 
official media to those who use social 
networks and connect informally

• Anyone can be a news producer 
(Youtube, Wikipedia, blogs)

• But quality is uneven—untruthful 
news can become powerful



News goes from being two 
dimensional…

• Top down
• One way
• Take it or leave it
• Experts talking about a flow of 

information it’s hard to enter as a 
non-expert

• Citizen as abstraction and audience
• Here today, gone tomorrow





What does this do to 
politics?

• Do you think it makes politics better 
or worse to have people using new 
media?



It makes it more accessible

• Youth voters freed to mobilize their 
social networks, build horizontal 
political movement

• Stories and Videos are horizontally 
“spreadable”

• People feel more engaged and active 
in politics



It makes it more challenging

• To those in authority in journalism, 
education, politics

• To candidates trying to “control” 
their image

• To people trying to figure out what is 
true or false (how do you?)







So it’s in YOUR power

• To create news
• To select news media that are worthy 

of your trust.
• How can you figure this out?



Source?

• They should tell you where THEY got 
the information.

• If they don’t, you shouldn’t give it 
100% of your trust. 

• Is this source in a position to know? 
Is there a second source to confirm?

• Look for original documents, first-
hand accounts from known people



To really know what is going 
on, you have to leave your 

comfort zone



Isn’t this a lot of trouble?

• Yes!
• But do you want to be smart, 

informed and ready to help shape 
your own future and that of your 
country



Or just follow what one 
group tells you?
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