
BSc (Hons) Communication Studies  Level III- Semester II - Jan-May 2005
Advertising, Creativity & Copywriting

Notes to invigilators
Additional reading time: 10 minutes.
The use of elementary calculators is allowed.

SECTION A 
Answer only 2 questions (10 marks each)

1. Briefly define each of the following:
a. Ad recall
b. Ad Brief
c. Pitch
d. POS advertising
e. Tagline

2. Write short notes on the following:
a. Family-umbrella brand names vs. Individual brand names
b. Recency media-planning vs. classical media-planning approach

3. Distinguish briefly between the brand and the product. Outline the role of cognition, experience and affect in 
the determination of the brand’s real world positioning.

SECTION B 
Answer the following question

Your agency has just won a major account from a well-known bank. The bank expects the agency to provide a 
service covering media advertising to promote all the financial products it offers.

a. How would you expect the positioning and targeting to be done if you were to launch an advertisement for 
the following products: (10 marks)

i. An educational loan
ii. A housing loan
iii. A savings account
iv. A credit card
v. A personal loan

b. Assume that the bank wishes to launch a special advertising campaign to promote a special savings account 
for children (-18 yrs old) with a series of advantages offered (special interest rates, free direct transfer from 
parent’s accounts, monthly magazine, discount cards for buying computer games, regular fun events such as 
quiz competitions, computer games contests, etc.). 
Explain how the message might be different if the core target of the advertising message were to be 

i. the parents 
ii. the children (5 marks)

c. Assume that the parents (both male and female aged between 25 and 60) are to be targeted in the first phase 
of the press ad campaign for the savings account. 

i. Work out the ranking for Cover, Affinity and CPT for each press title. Use the answer sheet provided 
to show your results. (20 marks)

ii. Work out the GRP rankings for the given press titles. Use the answer sheet provided to show your 
results. (10 marks)

iii. Do GRP indications differ from the Cover/Affinity/CPT indications?  Explain the limitations and 
advantages of using each of those two systems of calculations. (5 marks)

Note: You are required to support your answers with relevant data and worked calculations based on 
information provided in the tables below.



Table 1 shows the selected written media with data on readership distribution and the price for an A4 
size colour insert.

- Table 2 shows data extracted from CSO on estimated resident population.

TABLE 1
The Daily Express (Monday to Saturday daily)

 Readership: 118,400
 Age distribution (%)


15-24 yrs: 10.5 50-60 yrs: 21.2
25-34 yrs: 22.5 + 60 yrs: 15.3
35-49 yrs: 30.5

Price: Rs 12,000

InfoNow (Monday to Friday daily)
 Readership: 188,500
 Age distribution (%)


15-24 yrs: 8.9 50-60 yrs: 29.7
25-34 yrs: 23.5 + 60 yrs: 9.1
35-49 yrs: 28.8

Price: Rs. 11,400

MauriMag (weekly)
 Readership: 215,300
 Age distribution (%)



15-24 yrs: 20.4 50-60 yrs: 12.6
25-34 yrs: 26.5 + 60 yrs: 6.7
35-49 yrs: 33.8

Price: Rs. 12,500

Sat News (weekly)
 Readership: 115,000
 Age distribution (%)



15-24 yrs: 12.5 50-60 yrs: 21.3
25-34 yrs:  23.4 + 60 yrs: 12.6
35-49 yrs: 30.2

Price: Rs. 11,500

SpotMag (weekly)
 Readership: 95,000
 Age distribution (%)



15-24 yrs: 21.3 50-60 yrs: 14.3
25-34 yrs: 25.6 + 60 yrs: 17.7
35-49 yrs: 21.1

Price: Rs. 7,300
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SECTION A 
You are advised to spend not more than 20 minutes on this section.
Answer only 2 questions (10 marks each)

1. Describe the role of each of the following:
a. Account planner
b. Copywriter
c. Art director
d. Media planner
e. Account manager

2. Write brief notes on the following:
a. Ambient media
b. Blipvert
c. Omnibus Survey
d. OTS
e. USP

3. Outline the methods that are commonly used for budget-setting in advertising. Which method would you 
advocate?

SECTION B 
Answer both questions (25 marks each)

Question 1
An advertising agency's client wants to launch a range of ready-made clothes for boys and men aged 15-64. The 
agency is proposing to use the written press for an intensive one-week campaign and has earmarked 5 media 
titles that could be used. Assume that you are the agency’s media planner.

Answers for the following questions may be presented in tabular form where relevant.

a. Calculate the target audience cover offered by each title. What is the percentage of the targeted 
population which is covered by each title? Which media title offers the best cover of the target audience? 

b. Calculate CPT for each title. Which title is the most economical for reaching the target audience?
c. How much affinity with the targeted audience does each of the 5 titles offer (expressed as a percentage)?
d. Calculate the GRP's and give a ranking list for the titles based on your calculations.
e. Assuming that there is a budget of Rs. 200,000 for media buying, what kind of proposal would you make 

to this client if you were aiming for a high cover campaign? Justify your answer.

Note: You are required to support your answers with relevant data and worked calculations based on 
information provided in the tables below.
- Table 1 shows data extracted from CSO’s latest population census (2002).
- Table 2 shows the selected written media with data on readership distribution and the price for an A4 
size colour insert.

Table 1
Total resident population ('000) 1,210.2
Male 599.3
Female 610.9



Age composition (%)          
under 15 years 25.4
(15-59) years 65.5
(60-64) years 2.7
65 years and over 6.4

Table 2
The Obs  (every day i.e. Monday - Sunday)

 Readership: 136,000
 Gender distribution (%) :  Male: 54.8  ---  Female: 45.2
 Age distribution (%)


15-24 yrs: 22.2 50-64 yrs: 14.2
25-34 yrs: 20.8 + 65 yrs: 10.2
35-49 yrs: 32.6

Price: Rs 10,000

MauriNews (only weekdays)
 Readership: 210,500
 Gender distribution (%) :  Male: 51.2  --- Female: 48.8
 Age distribution (%)


15-24 yrs: 22.4 50-64 yrs: 14.2
25-34 yrs: 15.1 + 65 yrs: 8.2
35-49 yrs: 40.1

Price: Rs. 11,400
Expandit (only weekdays)

 Readership: 168,000
 Gender distribution (%):   Male: 51.4 --- Female: 48.6
 Age distribution (%)


15-24 yrs: 20.4 50-64 yrs: 12.6
25-34 yrs: 26.5 + 65 yrs: 6.7
35-49 yrs: 33.8

Price: Rs. 9,800

MonSat News (Monday to Saturday)
 Readership: 105,000
 Gender distribution (%):  Male: 75.2 --- Female: 24.8
 Age distribution (%)


15-24 yrs: 19.7 50-64 yrs: 16.5
25-34 yrs:  19.5 + 65 yrs: 14.1
35-49 yrs: 30.2

Price: Rs. 11,500

The Eye (every day i.e. Mon-Sun)
- Readership: 98,000
- Gender distribution (%):  Male: 55.0 --- Female: 45.0
- Age distribution (%)
-

15-24 yrs: 18.4 50-64 yrs: 15.1
25-34 yrs: 22.2 + 65 yrs: 9.8
35-49 yrs: 34.5

Price: Rs. 9,300



Question 2
Klody Co. Ltd is a local toilet paper manufacturer. The firm has contacted a number of agencies to propose an 
appropriate advertising campaign for promoting its product, Softinex. Your agency has also been asked to 
participate in the pitch. As the account director, you are responsible for writing up the proposal for Klody Ltd. 
Each agency has been provided with the following information:

Comparative information with competing brands
Brand 
name

Presentation 
of product

Retail 
Price

Remarks

Kleenex Pack of 6 rolls Rs. 42 - Leader in terms of market share and brand 
recognition
- Consumers perceive the paper as a good quality 
product as the paper is both strong (double ply) and 
soft.

Nampak Pack of 6 rolls Rs. 35 - Enjoys second position on the market largely due 
to its low price.
- Paper is single layered but nonetheless quite 
strong but is very rough on the skin.

Premier Pack of 6 rolls Rs. 40 - Third position on the market 
- Medium price and medium quality of product. 
- Paper is quite thin despite its double ply and tends 
to tear easily but the feel is softer than Nampak

Softinex Pack of 10 rolls Rs. 68 - Product has been launched on the market 6 
months ago and is currently in the last position in 
terms of market share and recognition.
- The paper is of very good quality with a very soft 
feel and very good strength as compared to other 
competing brands.

Prepare an outline for the proposal to be sent to the prospective client. You should include detailed practical 
information in the form of a copy strategy and/or creative brief.  Provide indications on the proposed brand 
positioning, the main objectives of the campaign, the audience to be targeted, the proposition and supporting 
evidence, the tonality of the message, etc. as well as any recommendation you would be able to make at this stage 
regarding media planning.

When preparing this outline, bear in mind that you will be in competition with other agencies. You should 
therefore aim for relevant and original recommendations both on the strategic and creative fronts. You may use 
your own knowledge and experience in terms of product use to complement given data.
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