
Discussing the Concepts
1. The chapter discusses how today’s economy revolves around information businesses. Compare two new-

economy  information  companies  and  how  they  have  differentiated,  customized,  personalized,  and 
delivered information to their customers over the Internet.The Internet benefits both buyers and sellers 
in a number of ways. Using eBay as an example, describe the potential benefits gained by both the buyer 
and seller.

2. What are the primary differences between private trading exchanges and public trading exchanges in 
B2B e-commerce? What are the advantages of each type of exchange?  

3. Many traditional brick-and-mortar companies have now become click-and-mortar companies. Has the 
reverse been true (can you name many click-only companies that are now click-and-mortar companies)? 
Explain? 

4. What  is  a  Blog?  Are  Blogs  usually  social  or  work-related?  How  are  Blogs  different  from  Web 
communities? Explain.

5. What are the basic Internet security fears of consumers? Are these fears usually justified? Identify five 
actions a consumer can take to reduce the risk of security problems.

Applying the Concepts
1. Visit two Internet sites, one you like and one you don’t like. Evaluate and compare each site using the 7 

Cs of effective Web design. Based on the evaluation, which site is better designed? 
2. Assume that you are a member of a marketing department for a click-only provider of financial services. 

Your company exchanges very personal and sensitive financial information with each customer over the 
Internet on a weekly basis. You have been asked by your boss to come up with a security idea that will be 
communicated in an ad. What primary message would you like to communicate to your customer in this 
ad? 

3. Based on all  that you have read and studied about e-business,  what would you say to a friend who 
wanted to start a click-only business in a highly competitive sector of the market, such as resale of used 
text books?

Focus on Technology
Most consumers have tired of uninvited pop-up ads that interrupt the Web sessions. Many Internet users have 
installed the latest “pop-up blocker” software but are still not be completely satisfied. But that’s just one side of 
the story. Suppose that if you are an Internet merchant who wants to run pop-up ads because you have heard 
they are effective and efficient. What do you do? You go to a company like Falk eSolutions. Falk is a full-service 
provider of interactive advertising campaigns. One of its many products is AdSolutions, a full-featured ad service 
offering everything a company needs to conduct interactive advertising campaigns. Visit  www.falkag.com  and 
respond to the following questions.

1. What would some of your concerns be about using this type of ad serving technology?
2. If pop-up ads were effective and efficient, would you stop using them if your target segment disliked 

them? Why or why not?
3. What “rules of the road” should a pop-up advertiser observe to gain as much from this ad technique as 

possible?

Focus on Ethics
Online privacy statements are a requirement of the Gramm-Leach-Bliley Act (GLBA) and the Children’s Online 
Privacy Policy Act (COPPA).  Most companies doing business on the Internet have these privacy statements. 
However,  a  common problem with such statements is  readability.  Most are written at  a level  exceeding the 
average reading level ability of those who visit the site. Visit your favorite Internet site. Find the site’s privacy 
policy, copy it, paste it on a blank page in Microsoft Word, and run a spelling and grammar check on it (click on 
Tools, then Spelling and Grammar, making sure that the grammar option is checked at the bottom of the page). 
Respond to the following:

1. What Flesch-Kincaid (F-K) grade readability score did your favorite site’s policy statement receive? The 
recommended reading grade level for privacy policies is grade 8. 

2. Review the language of the statement and make changes you believe will make it more readable without 
changing the meaning. What is the F-K score on your reworked document?

3. What  do  you recommend be  done  to  resolve  the readability  issues  with  privacy  policy  statements? 
Should sites be made to comply with the FTC readability recommendation? 

http://www.falkag.com/

