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Deadline for submission: 14 March

Hereunder, you will find summary information about a new venture. Assume that you 
have been appointed as Press Relations Officer to ensure that the PeaceKeeper 
Cosmetics initiative is widely publicised on the Mauritian media scene.

Your tasks:
1. Write an appropriate press communiqué that will be sent to the local media.
2. Explain and justify the mechanisms that you have employed to write the press 

communiqué.

PeaceKeeper Cosmetics
Summary
PeaceKeeper is a line of products for which all profits (after taxes) are used to support women's health 
advocacy and human rights issues. A secondary goal is to educate the mass consumer about these 
issues.

Main Communication Strategies
The Peacekeeper Cosmetics site is the key strategy in this private sector cosmetics marketing and 
advertising campaign. The site lists items that one may purchase by phoning or writing to Henri 
Bendel, Apothia, or Nordstrom stores. (Detailed contact information is provided as a link on the site.) 
These items include lip paints with names such as "Paint Me Empowered," "Paint Me Healed," and 
"Paint Me Open-Minded." Nail paint names include "Paint Me Tender," "Paint Me Joyful," "Paint Me 
Non-Violent," and "Paint Me Full-of-Esteem." Nut bars - "Nuts About Peace Bar" and "Fruits & Seeds 
of Freedom Bar" - are also available.

Development Issues
Women, Health, Rights.

Key Points
The site funds women's health advocacy programmes in the areas of autoimmune diseases, breast 
cancer, colon cancer, depression, heart diseases, reproductive cancer research, osteoporosis, and 
menopause and hormones. Human rights advocacy is focussed in the areas of domestic violence and 
battery, female genital mutilation, female sex slave trade, gender inequality, honor crimes, infanticide, 
rape, and sexual harassment.
The company that operates Peacekeeper Cosmetics, Wisdom Says, is driven by commitment to the 
belief that the very act of buying a product for which all profits support women's health advocacy and 
urgent human rights issues transforms the buyer into a PeaceKeeper.
PeaceKeeper also sponsors events that generate awareness about the issues it supports. For example, 
PeaceKeeper was a product sponsor of Amnesty International’s 40th Anniversary celebration in NYC 
and a cash and product sponsor of V-Day in NYC and San Francisco.

http://www.iamapeacekeeper.com

http://www.iamapeacekeeper.com/
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