Client:
Product(s):

CoPY-STRATEGY

Main facts
Current situation-
brand or product
positioning in
environment

Positioning

Place that brand or
product must have
w.r.t. competitors

Aims/Objectives

Target
Description of
target(s): origins,
socio-economic
factors, behaviour,
etc.

Tonality of the
message
Climate/atmosphere
which must prevalil

Constraints
Budget, technical
aspects




